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Dear Upstream Oil and Gas Marketer,

World Oil delivers the latest information for the exploration, drilling, completion and production sectors of the offshore 
and onshore oil and gas industry to its more than 37,700 subscribers worldwide.1 Driven by a top-flight editorial team 
and renowned for its commitment to technical excellence, each issue of World Oil provides insights into the industry’s 
innovations and technological advances through regular columns by the editors, in-depth operator-oriented articles and 
invaluable industry data. 

Unrivaled access to influential upstream professionals
World Oil offers unique visibility to upstream decision makers around the world through its print magazine, website, 
e-newsletters, show newspapers, events, editorial products and supplements. The print and online audience consists of 
oil and gas company officials and engineers, drilling and workover contractor management and engineers, geologists, 
geophysicists, and other operational personnel in 147 countries who are responsible for recommending, specifying, 
approving and purchasing oilfield equipment and services.

Integrated marketing solutions to maximize ROI
Whether your intention is to build your company’s brand or promote your products and services, World Oil offers you the 
platform to reach a global network of professionals engaged in exploration, drilling, completion and production activities.

World Oil offers advertisers and sponsors several features, including:
• Reach to more than 37,700 subscribers1

• Timely e-newsletters delivered to more than 50,000 recipients2

• Official publisher of the OTC Show Daily Newspaper
• Official publisher of the Gastech Show Daily Newspaper
• Official media sponsor for the Offshore Northern Seas Conference and Exhibition 2012
• Innovative online marketing solutions, including contextual advertising, videos, webcasts and white papers

For more than 95 years, World Oil has been a leader in providing opportunities to reach qualified and engaged upstream 
professionals throughout the world. We look forward to working together in building an integrated marketing campaign in 
2012 that meets your company’s objectives and maximizes the return on your investment.

Sincerely,

Ron Higgins
Publisher

1 BPA Worldwide, June 2011 statement. World Oil uses the BPA Worldwide audit service to ensure the 
accuracy and quality of our circulation numbers. This third-party information enables our advertisers to 
verify that we are truly delivering the market they are targeting with their marketing dollars. 
BPA Worldwide is an independent, not-for-profit organization that audits the circulation of business 

publications like World Oil. Each year, we open our records to BPA auditors, who examine the circulation files to make 
sure they are correct and current. 

A copy of our latest BPA Worldwide circulation statement is available at your request. If you want more information about 
our audit, contact your World Oil advertising sales representative or BPA Worldwide at +1 (203) 447-2800.

2 Publisher’s Statement: Data is supplied by the Publisher’s internal system, EMS, monthly average of users 
reached, August 2011.
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Canada

Middle East
US

Mexico, Central Europe/North Sea Asia/Paci�c
Africa

79% (29,806)
Major Integrated Oil/Gas 

Companies, National or 
State Oil/Gas Companies, 

Independent Producers and 
Consulting Engineering Firms

18.2% (6,878)
Drilling and Workover Contractors

1.4% (549) 
Government Agencies, Educational 
Institutions, Associations, Libraries, 
Financial, Insurance and Legal 
Institutions, Others Allied to the 
Field and other paid

1.4% (510) 
Service, Supply and 
Manufacturing Companies 
(including Service Companies in 
Alliance with E&P Companies) 

2.1% (789) 
Purchasing Agents

1.7% (650) 
Company Copies and Other 

Operations Personnel, 
Government Agencies, 

Educational Institutions, 
Associations, Libraries, 

Financial, Insurance and Legal 
Institutions, Others Allied to 

the Field and other paid 

1.4% (510) 
Professionals at Service, 

Supply and Manufacturing 
Companies (Including Service 
Companies in an Alliance with 

E&P Companies)

42.3% (15,993)
United States (15,984)/ 

US Territories (9) 8.6% (3,239) 
Mexico, Central, South America 
and Caribbean

Business 
Circulation Analysis1

Occupational 
Circulation Analysis1

Geographical 
Circulation Analysis1

TOTAL
 37,7431

48.9% (18,455)
Engineers

25.8% (9,748)
Company Officers 
and Managers

11.1% (4,196)
Geologists/Geophysicists

9% (3,395)
Superintendents/ 
Foremen

16.1% (6,055)
Asia/Pacific

14.7% (5,539)
Europe/North Sea

6.6% (2,499) 
Africa

6.5% (2,462) 
Middle East

5.2% (1,956)
Canada

Editorial excellence 

1 BPA Worldwide, June 2011 statement.



Contributing editors:

Ron Higgins is Publisher and Vice President of 
Sales for World Oil. Ron earned a bachelor’s degree 
in business administration from the University of 
Houston. He has been in the oil and gas publishing 
industry for over 37 years. His past experience includes 
working for a major oilfield equipment manufacturer 
and a major drilling contractor. He is a member of SPE, 
IADC, IPAA and NOMADS.Higgins Kulkarni

Pramod kulkarni is Editor of World Oil. He has 
over 25 years of experience in writing and editing 
focused on oil and gas. Pramod earned a BS degree in 
electrical engineering from Utah State University, an 
MA in journalism from the University of Iowa and an 
MBA from the University of Houston. He is a member 
of SPE and SEG.

Abraham

KURT ABRAHAM is Executive Editor of World Oil. He 
is responsible for day-to-day management of content, 
heading up forecasting operations, and developing 
new products. Kurt has 27 years of industry ex
perience. He earned a BA degree in journalism and 
business administration from Texas A&M University. 
His past experience includes all four major media, as 
well as a major trade association. He is a member of 
NOMADS and the Supply and Demand Committee of 
IPAA, and serves as an expert commentator. Lukosavich

Nell LUKOSAVICH is a Senior Editor with World 
Oil. Nell received her BA in English and Spanish from 
Southern Methodist University and earned an MA in 
journalism and an MBA from the University of Missouri. 
Her previous experience includes working with Axiom, 
where she wrote marketing strategy plans for oil and 
gas companies.

Terrell

HENRY TERRELL is News Editor for World Oil. He 
coordinates and writes the monthly articles, as well 
as the “What’s New in Production” column. He joined 
World Oil’s parent company Gulf Publishing Company 
in 1981 and worked in various positions in editorial 
and production. He was named Production Director 
in 1994, a position he held until 2001. He holds a BA 
degree in English from the University of Texas. Smith

Justin Smith is the Offshore Editor for World Oil. 
He writes all of the Deepwater features, as well as 
other offshore-related articles for the magazine. In 
addition, he is responsible for collecting information 
about mobile offshore drilling units for RigStar™—
World Oil’s offshore rig database, the latest data from 
which is used in the magazine each month. Justin 
graduated with a BS degree in journalism from Texas 
A&M University in 2005. Before joining Gulf Publishing 
Company, he worked as an associate news editor 
for ODS-Petrodata.

experience & innovation 

Dayse Abrantes 
Latin America

Dr. Anas F. Alhajji 
Middle East

Roger Bezdek 
Washington

meet the staff:

Bill Pike 
Editorial Chairman

Raj Kanwar 
India

Ali Daneshy 
Shale



THE OFFICIAL 2011 OFFSHORE TECHNOLOGY CONFERENCE NEWSPAPER

RELIANT PARK    HOUSTON, TEXAS               PUBLISHED BY WORLD OIL MAGAZINE 

DAY 1   MAY 2, 2011

Booth #3941

Introducing our latest breakthrough in 
completions technology – PosiFrac™ Multi-Stage 

Hydraulic Fracture System.
Horizontal drilling with extended reach laterals is now standard practice in developing 

tight reservoirs. Let TAM’s packer experts show you how our proven innovations can enhance 

well performance in unconventional reservoirs – safely and effectively.  

www.tamintl.com    ©2011 TAM International. All rights reserved.

Th e OTC is 
the premier place 
where the off -
shore oil and gas 
industry comes 
to introduce new 
technology, to 
make new busi-
ness connections 
and to honor 
those who have 
made signifi cant 
contributions to 
advance the in-
dustry. It is where 

the industry comes to solve problems, 
share lessons learned, form new collabo-
rations and conduct business.

Th e 2011 conference will have one 
of the strongest technical programs ever, 
and the largest exhibition in 29 years. 
Th e program will include presentations 
by international executives from off shore 
producing areas worldwide, including 
Saudi Arabia, Russia, Mexico, Australia, 
Brazil, Malaysia, Kuwait, UAE, Indone-
sia, Cyprus, Israel and India.

For OTC 2011, the highest profi le 
will be on impacts to oil and gas drill-

ing in the deepwater Gulf of Mexico fol-
lowing the Macondo oil spill. One year 
later, OTC will provide a forum for dis-
cussion, presenting several panels of ex-
perts and high-level government offi  cials 
to address issues related to risk, drilling 
safety, energy development and spill re-
sponse for future oil and gas projects.

You also will fi nd a distinguished line-
up of speakers in a full slate of breakfast, 
lunch, and panel sessions. Th ese techni-
cal experts and industry leaders will of-
fer case studies and updates on the latest 
global deepwater projects, insights on 
doing business in emerging areas, and 
discussion on the continuing advance-
ments in well-known technologies and 
innovative approaches. Beyond oil and 
gas, we have sessions on developments in 
wind energy and carbon sequestration, 
and a panel which examines the advances 
and limitations of the leading alternative 
energy sources.

At nearly 600,000 square feet, the 
largest exhibition in 29 years features an 
expanded outdoor area called the OTC 
Parkway, which connects the Reliant 
Center and Reliant Arena exhibitions. 
We also off er easy shuttle access between 

the two buildings, presenting more than 
2,500 exhibitors from 39 countries in an 
area the size of 10 football fi elds.

New this year is the Annual OTC 
Dinner, which was held on Sunday 
night. OTC’s signature event recognized 
the OTC Distinguished Achievement 
Award recipients, raised funds to benefi t 
the Gulf of Mexico Foundation and pro-
vided an opportunity for industry leaders 
to network with colleagues from around 
the world. Th e dinner replaces the Tues-
day awards luncheon, and we now off er 
four topical luncheons on Tuesday.

Th e Next Wave event for young pro-
fessionals moves to Monday, and off ers a 
full-day session on “Taking the Industry 
to the Next Level.” We also reach out to 
the next generation with our Energy Ed-
ucation Institute workshops for teachers 
and high school students on Th ursday.

Our sense of common purpose drives 
the best minds from around the world to 
gather each year at OTC—providing the 
energy the world needs, safely and with 
minimal environmental impact. Th is 
year’s program promises to be better than 
ever. Th ank you for participating in OTC. 
I look forward to seeing you here.  •

OTC brings together the best 
minds from around the world

Susan Cunningham
OTC Chairman

As the US drags its feet in issuing new off shore exploratory 

drilling permits, future production of more than 86 billion bbl 

of undiscovered and technically recoverable oil and 420 Tcf of 

recoverable natural gas from the outer continental shelf (OCS) 

are in danger of being left out of the market.
Th at warning is at the center of a two-pronged panel discus-

sion on “Off shore energy development through a post-spill real-

ity” scheduled for the opening day of OTC 2011. During the 

Monday afternoon session, an eclectic panel of key coastal state 

offi  cials, policy advisors, industry leaders, economists, energy 

analysts and labor leaders will explore the post-Macondo outlook 

for off shore oil and gas development.
Conference organizers say the highest profi le area of discus-

sion this year will be on impacts to oil and gas drilling in the 

deepwater Gulf of Mexico following the Macondo oil spill. In 

this post-spill world, there is a new era of government regulation 

and oversight, as well as evolving impacts.
“Last year, OTC occurred right after the oil spill, and there 

was much uncertainty. Th e mood was very somber. Th is year, we 

know much more about what happened. A major focus of this 

conference is discussing the lessons learned and sharing knowl-

edge so that an incident like Macondo 
does not occur again,” said OTC 2011 
Chairman Susan Cunningham.

While acknowledging that the after-
math of last year’s Deepwater Horizon 
tragedy justifi es a “careful review of and 
possible revisions to the federal OCS reg-
ulatory regime in order to ensure that off -
shore energy production can be done in 
a safe manner that protects the environ-
ment, workers and the economy,” panel 
organizers say the federal government’s 
decision to limit or halt exploration “ig-
nores the tremendous negative impacts 
that will arise from a shutdown of a large 
portion of the OCS industry.”

Sandeep Khurana, manager of devel-
opment planning for Noble Energy and co-moderator of the 

two-part panel discussion, said each member of the panel, espe-

cially those representing coastal producing states, have signifi -

cant stakes in the future OCS development. He is moderating 

Panel to focus on the post-
Macondo offshore environment

See Panel, page 28

By Jim Redden

Tribulations, 
trials and 
opportunities

What a dif-
ference a year 
makes. Th is time 
last year, the off -
shore oil and gas 
industry was still 
coming to terms 
with the sinking 
of the Deepwater 
Horizon semisub-
mersible and the 
Macondo well 

blowout. Th e accidental death of 11 
crewmembers is still a painful memory, 
but there are no longer the devastating 
signs of an off shore spill. While marine 
biologists will take a decade or more to 
analyze the eff ects of the spill, we should 
be gratifi ed that the worst fears of the 
environmental alarmists did not mate-
rialize. Green shoots are emerging from 
Louisiana’s marshlands and college stu-
dents are returning to the Gulf Coast 
beaches for Spring Break.

According to the scientists at the Na-
tional Oceanic and Atmospheric Agency 
(NOAA), about 17% of the crude oil was 
recovered from the wellhead, 5% burned 
and 3% skimmed at the surface, 8% 
chemically and 16% naturally dispersed, 
and 25% evaporated or dissolved. About 
26% of the oil may remain on the ocean 
fl oor. BP has paid about $11.2 billion in 
claims out of a $20 billion escrow fund. 
In addition, the company has distribut-
ed $100 million through a fund for un-
employed rig workers and plans to spend 
an additional $500 million on a Gulf of 
Mexico Research Initiative on the po-
tential eff ects of the spill on the environ-
mental and public health. BP has taken a 
$40.9 billion pre-tax charge in 2010 re-
lated to the spill. On April 22, BP made 
an early payment of $1 billion under the 
Oil Pollution Act for a quick start for the 
Gulf Coast restoration rather than wait 
for the outcome of a long scientifi c and 
legal process to assess the damages.

Th e year since the Deepwater Horizon
sinking has certainly been one of tribu-
lations. Th e upcoming year promises to 
be one of trials. Th e US Department 
of Justice is continuing to investigate 

Pramod Kulkarni
Editor, World Oil

See Tribulations, page 30

Karen Harbert, CEO 
of the US Chamber’s 
Institute for 21st 
Century Energy.

2011

CASING REFERENCE TABLES
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Copyright ©2011 Gulf Publishing Co. All rights reserved. 

For additional copies, contact Gulf Publishing Company.  

Phone: 713-520-4426. Fax: 713-520-4433. E-mail: reprints@gulfpub.com 

Attention: J'Nette Davis. Mailing Address: Gulf Publishing Co., P.O. Box 2608, Houston, TX 77252, U.S.A.
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Display Advertising
A print advertisement in World Oil is a highly effective way of getting 
your message in front of our proactive audience while aligning your 
marketing with valued editorial content. 

Tip-Ins and Inserts
Affix a tip-in with quick-release glue or binding in an insert.

Polybag Outserts
Distribute a booklet, brochure, CD-ROM or promotional marketing offer 
to our readership. 

Sponsored Supplements
Speak directly to World Oil’s audience in the editorial-like environment of 
a custom sponsored supplement. Supplements cover timely, significant 
topics that matter to World Oil readers, and they appear throughout 
the year. Ask your representative about upcoming topics or suggest one 
of your own.

2012 Official OTC Show Daily Newspaper
Gulf Publishing Company will again publish the official OTC Show Daily 
Newspaper for the Offshore Technology Conference (OTC), the offshore 
industry’s premier oil and gas event. More than 78,600 attendees visited 
OTC in 2011.1 The Official Show Daily Newspaper will have exclusive 
distribution points in the Reliant Center complex, along with visitor 
registration, official hotels and the Gulf Publishing Company booth. 
Advertisers will have their ad in all four days of this publication for one 
rate, maximizing their exposure at the show. All four show newspapers 
are also posted on WorldOil.com, furthering your advertisement’s reach.

2012 Official Gastech Show Daily Newspaper
For the first time, Gulf Publishing Company will publish the official 
show daily newspaper for the 26th Gastech conference in London 
October 8–11, 2012. The Gastech conference brings together the world’s 
professional gas community to understand the issues impacting the 
upstream, midstream and downstream sectors, including shale gas 
and LNG. Editors of both World Oil and Hydrocarbon Processing will 
cover the technical and business proceedings and report from the 
exhibit floor. The newspaper will have exclusive distribution points 
in the ExCel complex, visitor registration, official hotels and the Gulf 
Publishing Company booth. Advertisers will have their ad in all four 
days of the publication for one rate, maximizing their exposure at the 
show. All four show newspapers are also posted on WorldOil.com and 
HydrocarbonProcessing.com, furthering your advertisement’s reach.

World Petroleum Industry *Distributed in China
Conduct targeted advertising in native languages through Gulf Publishing 
Company’s joint-venture regional publication, World Petroleum Industry. 
Published in Chinese, World Petroleum Industry is distributed to 
approximately 10,000 Chinese oil and gas professionals. Translation of 
ads is provided at no extra charge.

World Oil Technical Supplements2

World Oil brings you comprehensive upstream equipment listings. Our 
supplemental data features drill bits, casing and tubing connections, 
drilling fluid system classifications and more.

World Oil Technical Books3

Gulf Publishing Company and World Oil, in partnership with the 
International Association of Drilling Contractors (IADC), publish a 
complete encyclopedia of drilling handbooks. The Gulf Drilling Series 
features handbooks on various niche drilling topics, technology, 
equipment and best practices. Sponsorship opportunities are available. 
To purchase the handbooks, visit GulfPub.com.

2012 World Oil Forecast and Data Book 3

Compiled annually by the World Oil staff, World Oil Forecast and Data 
Book features exclusive activity data for worldwide drilling, production 
and reserves for the current year, as well as a forecast for the year ahead. 
In the 2012 World Oil Forecast and Data Book, you’ll find an expanded 
version of the forecast featured in the February issue of the magazine 
as well as a one-of-a-kind compilation of detailed industry statistics and 
data on worldwide drilling, production and proven reserves. To find out 
more, visit World Oil Online or consult the publisher.

world oil upstream international forecast 3

Compiled annually by the World Oil staff, the World Oil Upstream 
International Forecast is being published for the first time as an exclusive 
offering. The data book will include world crude plus production by 
countries and a forecast of 2012 drilling outside the US, with a region-
by-region insight into drilling and production trends. 
1 Attendance data supplied by OTC, www.OTCnet.org 
2 Distribution is variable to targeted segments of World Oil subscribers 
3 Products available to purchase

Advertising & Editorial Products 
Through its monthly magazine and ancillary products, World Oil provides several engaging and effective ways to reach a global network of upstream 
professionals working in exploration, drilling, completion and production activities.

Nina Rach 
Exploration

Saeid Mokhatab 
LNG

Jeffrey M. Moore 
Asia-Pacific

Dr. Øystein Noreng 
North Sea

Jim Redden 
Drilling

Jacques Sapir 
News
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2012 editorial calendar 

January
AD CLOSING: December 1 

MATERIAL DEADLINE: december 10

february
AD CLOSING: JANUARY 10 

MATERIAL DEADLINE: JANUARY 16

march
AD CLOSING: FEBRUARY 1 

MATERIAL DEADLINE: FEBRUARY 10

april
AD CLOSING: MARCH 1 

MATERIAL DEADLINE: MARCH 10 

may
AD CLOSING: APRIL 1 

MATERIAL DEADLINE: APRIL 10 

june
AD CLOSING: MAY 1 

MATERIAL DEADLINE: MAY 10 

WELL CONTROL & 
INTERVENTION FORECAST/REVIEW MANAGED PRESSURE & 

UNDERBALANCED DRILLING OTC ISSUE INTELLIGENT WELL 
COMPLETIONS

DRILLING AND WELL 
COMPLETION TECHNOLOGY

• Blowout control
• Coiled tubing
• Snubbing

SEISMIC 
APPLICATIONS
MWD/LWD
SAFETY SYSTEMS
• BOPs 
• Containment: Surface and subsea

• Our 86th annual, in-depth industry 
   global analysis
• World drilling report
• Production and reserves
• Rig utilization
• E&P spending

OIL AND GAS pricing
HPHT
• Drilling and completions 
• Downhole tools

DIRECTIONAL drilling
• Extended reach 
• Underbalanced
• Casing while drilling

|  Signet Research Readership Study  |

• Pore pressure
• Geomechanics

COILED TUBING 
technology
• Logging 
• Drilling
• Intervention

REAL-TIME OPERATIONS

DRILLING  technology
• Steerable drilling 
• Multilaterals

OFFSHORE ENGINEERING 
& CONSTRUCTION
• Topsides 
• Spars
• FPSOs

TECHNOLOGY 
FROM EUROPE
• New oilfield equipment 
• Interviews with industry leaders

FLOW ASSURANCE
• Hydrate control 
• Scale

• Downhole sensing
• Inflow control devices

NATIONAL OIL COMPANIES
WELL TESTING 
WHAT’S NEW IN 
ARTIFICIAL LIFT
• Gas lift systems 
• Progressing cavity pumps
• Electrical submersible pumps
• Rod pumps

• Horizontal drilling & completion
• Extended reach

SOLIDS CONTROL
WHAT’S NEW IN LOGGING, 
LWD/MWD & FORMATION 
EVALUATION

SOUTHEAST ASIA CANADA INDIA GULF OF MEXICO LATIN AMERICA AUSTRALIA

WOODFORD BARNETT FAYETTEVILLE HORN RIVER / MONTNEY BAKKEN / THREE FORKS MARCELLUS / UTICA

DEEPWATER OPERATIONS GEOLOGICAL & 
GEOPHYSICAL TECHNOLOGY

GEOLOGICAL & 
GEOPHYSICAL TECHNOLOGY DEEPWATER OPERATIONS

PRODUCED WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 
(US DOE / NETL)

PRODUCED 
WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 

(US DOE / NETL)

AAPG PREVIEW OTC PREVIEW EAGE PREVIEW / GLOBAL 
PETROLEUM SHOW PREVIEW

CASING TABLES FRACTURING TECHNOLOGY PORT FOURCHON DRILLING, COMPLETION 
& WORKOVER FLUIDS

World Oil Industry Forecasts, 
North America and International

IADC/SPE Drilling Conference (San Diego)

NAPE 2012

SPE/Intervention & Coiled Tubing 
Association (ICoTA)

American Association of Petroleum 
Geologists (AAPG)

American Association of Drilling 
Engineers (AADE)

Southwestern Petroleum 
Short Course (SWPSC)

Offshore Technology 
Conference (OTC)

European Association of Geoscientists 
& Engineers (EAGE)

2012 forecast corrosion

GOM CASE STUDIES bakken / three forks 
case studies marcellus case studies
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2012 editorial calendar 

issue FOCUS

REGIONAL OUTLOOK

SHALE ENERGY

SPECIAL SECTIONS

INDUSTRY REPORTS

SHOW PREVIEWS

TARGETED 
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bonus 
distribution

editorial webcasts

online exclusives

July
AD CLOSING: JUNE 1 

MATERIAL DEADLINE: JUNE 10 

august
AD CLOSING: JULY 1 

MATERIAL DEADLINE: JULY 10 

september
AD CLOSING: AUGUST 1 

MATERIAL DEADLINE: AUGUST 10

october
AD CLOSING: SEPTEMBER 1 

MATERIAL DEADLINE: SEPTEMBER 10

november
AD CLOSING: OCTOBER 1 

MATERIAL DEADLINE: OCTOBER 10

december
AD CLOSING: NOVEMBER 1 

MATERIAL DEADLINE: NOVEMBER 10

OFFSHORE ADVANCES DEEPWATER REGULATORY 
COMPLIANCE

ADVANCES IN 
EXPLORATION ADVANCES IN DRILLING ADVANCES IN PRODUCTION DRILLING RIG ADVANCES

• Subsea risers
• Umbilicals
• Riserless intervention
• Maintenance

COMPLETION TECHNOLOGY
• Cementing
• Well stimulation (fracturing and acidizing) 
• Proppants
• Gravel-pack
• Inflatable packers

OFFSHORE RIG INNOVATIONS
• Jackups
• Semisubmersibles
• Drillships

MARINE SEISMIC
|  Signet Research Readership Study  |

OIL COUNTRY 
TUBULAR GOODS
• Drill pipe
• Casing
• Tubing
• Expandables

NORTH AMERICAN 
DRILLING UPDATE
UNCONVENTIONAL 
RESOURCES
• Oil sands / heavy oil (SAGD)
• Coalbed methane

SAND CONTROL 
DECOMMISSIONING

• Seismic
• Gravity
• Electromagnetics (EM)

• Petrophysics

WORLD RESERVES
AUTOMATION AND CONTROL
GLOBAL LNG REPORT

RESERVOIR MANAGEMENT
• Calculating reserves
• Reservoir simulation
• Permanent monitoring
• Enhanced oil recovery

WHAT’S NEW IN BIT DESIGN 
VALVES & ACTUATORS
|  Signet Research Readership Study  |

• Fracturing / stimulation
• Chemical treatment
• Water management
• Coring (wireline / sidewall)

NOV DOWNHOLE RIG CENSUS 
Annual survey of US drilling contractors’ fleet 
status and key activity indicators

WORLD OIL AWARDS REVIEW
SUBSEA PRODUCTION SYSTEMS
• Wellheads / manifolds
• Multiphase pumping
• Subsea separation
• Subsea compression
• Tiebacks

• Land / offshore designs
• New rig equipment
• Offshore newbuild report

INDUSTRY LEADERS’ 
OUTLOOK FOR 2013
NEW HSE TECHNOLOGIES
MOORING SYSTEMS
DYNAMIC POSITIONING

NORTH SEA WEST AFRICA PERMIAN BASIN / 
ANADARKO BASIN

MIDDLE EAST /  
NORTH AFRICA THE ARCTIC CHINA

EAGLE FORD INTERNATIONAL SHALE PLAYS NIOBRARA HAYNESVILLE MONTEREY INTERNATIONAL SHALE PLAYS

DEEPWATER OPERATIONS GEOLOGICAL & 
GEOPHYSICAL TECHNOLOGY DEEPWATER OPERATIONS

PRODUCED WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 
(US DOE / NETL)

PRODUCED 
WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 

(US DOE / NETL)

ONS PREVIEW SPE ATCE PREVIEW SEG PREVIEW

ENHANCED OIL 
RECOVERY (EOR) OFFSHORE BRAZIL COILED TUBING TECHNOLOGY

DRILL BIT CLASSIFIER 
Annual reference guide lists bits by 

formation type, application and manufacturer
TUBING TABLES

Offshore Northern Seas (ONS)

Rio Oil & Gas

World Heavy Oil Congress (WHOC)

Gulf Publishing Company’s Marketing 
in the Oilfield (MITO) Conference

World Oil’s HPHT Drilling & 
Completions Conference

World Oil’s ShaleEnergy™ 
Technology Conference

World Oil’s Offshore Compliance Forum (OCF)

Gastech (London)

SPE Annual Technical Conference & 
Exhibition (San Antonio) 

Permian Basin International Oil Show

Society of Exploration Geologists (SEG) 
Annual Exhibition

IADC Annual General Meeting (Scottsdale)
Abu Dhabi International Petroleum Exhibition 

& Conference (ADIPEC)
Independent Petroleum Association of 

America (IPAA)
Produced Water Society Seminar 2013

Gulf Publishing Company’s Women’s Global 
Leadership Conference (WGLC)

Arctic Technology Conference

FRACTURING ARTIFICIAL LIFT

EAGLE FORD CASE STUDIES WEST AFRICA CASE STUDIES PERMIAN / ANADARKO 
BASIN CASE STUDIES
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July
AD CLOSING: JUNE 1 

MATERIAL DEADLINE: JUNE 10 

august
AD CLOSING: JULY 1 

MATERIAL DEADLINE: JULY 10 

september
AD CLOSING: AUGUST 1 

MATERIAL DEADLINE: AUGUST 10

october
AD CLOSING: SEPTEMBER 1 

MATERIAL DEADLINE: SEPTEMBER 10

november
AD CLOSING: OCTOBER 1 

MATERIAL DEADLINE: OCTOBER 10

december
AD CLOSING: NOVEMBER 1 

MATERIAL DEADLINE: NOVEMBER 10

OFFSHORE ADVANCES DEEPWATER REGULATORY 
COMPLIANCE

ADVANCES IN 
EXPLORATION ADVANCES IN DRILLING ADVANCES IN PRODUCTION DRILLING RIG ADVANCES

• Subsea risers
• Umbilicals
• Riserless intervention
• Maintenance

COMPLETION TECHNOLOGY
• Cementing
• Well stimulation (fracturing and acidizing) 
• Proppants
• Gravel-pack
• Inflatable packers

OFFSHORE RIG INNOVATIONS
• Jackups
• Semisubmersibles
• Drillships

MARINE SEISMIC
|  Signet Research Readership Study  |

OIL COUNTRY 
TUBULAR GOODS
• Drill pipe
• Casing
• Tubing
• Expandables

NORTH AMERICAN 
DRILLING UPDATE
UNCONVENTIONAL 
RESOURCES
• Oil sands / heavy oil (SAGD)
• Coalbed methane

SAND CONTROL 
DECOMMISSIONING

• Seismic
• Gravity
• Electromagnetics (EM)

• Petrophysics

WORLD RESERVES
AUTOMATION AND CONTROL
GLOBAL LNG REPORT

RESERVOIR MANAGEMENT
• Calculating reserves
• Reservoir simulation
• Permanent monitoring
• Enhanced oil recovery

WHAT’S NEW IN BIT DESIGN 
VALVES & ACTUATORS
|  Signet Research Readership Study  |

• Fracturing / stimulation
• Chemical treatment
• Water management
• Coring (wireline / sidewall)

NOV DOWNHOLE RIG CENSUS 
Annual survey of US drilling contractors’ fleet 
status and key activity indicators

WORLD OIL AWARDS REVIEW
SUBSEA PRODUCTION SYSTEMS
• Wellheads / manifolds
• Multiphase pumping
• Subsea separation
• Subsea compression
• Tiebacks

• Land / offshore designs
• New rig equipment
• Offshore newbuild report

INDUSTRY LEADERS’ 
OUTLOOK FOR 2013
NEW HSE TECHNOLOGIES
MOORING SYSTEMS
DYNAMIC POSITIONING

NORTH SEA WEST AFRICA PERMIAN BASIN / 
ANADARKO BASIN

MIDDLE EAST /  
NORTH AFRICA THE ARCTIC CHINA

EAGLE FORD INTERNATIONAL SHALE PLAYS NIOBRARA HAYNESVILLE MONTEREY INTERNATIONAL SHALE PLAYS

DEEPWATER OPERATIONS GEOLOGICAL & 
GEOPHYSICAL TECHNOLOGY DEEPWATER OPERATIONS

PRODUCED WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 
(US DOE / NETL)

PRODUCED 
WATER SOCIETY WELL LOGGING (SPWLA) TECHNOLOGY TESTING 

(US DOE / NETL)

ONS PREVIEW SPE ATCE PREVIEW SEG PREVIEW

ENHANCED OIL 
RECOVERY (EOR) OFFSHORE BRAZIL COILED TUBING TECHNOLOGY

DRILL BIT CLASSIFIER 
Annual reference guide lists bits by 

formation type, application and manufacturer
TUBING TABLES

Offshore Northern Seas (ONS)

Rio Oil & Gas

World Heavy Oil Congress (WHOC)

Gulf Publishing Company’s Marketing 
in the Oilfield (MITO) Conference

World Oil’s HPHT Drilling & 
Completions Conference

World Oil’s ShaleEnergy™ 
Technology Conference

World Oil’s Offshore Compliance Forum (OCF)

Gastech (London)

SPE Annual Technical Conference & 
Exhibition (San Antonio) 

Permian Basin International Oil Show

Society of Exploration Geologists (SEG) 
Annual Exhibition

IADC Annual General Meeting (Scottsdale)
Abu Dhabi International Petroleum Exhibition 

& Conference (ADIPEC)
Independent Petroleum Association of 

America (IPAA)
Produced Water Society Seminar 2013

Gulf Publishing Company’s Women’s Global 
Leadership Conference (WGLC)

Arctic Technology Conference

FRACTURING ARTIFICIAL LIFT

EAGLE FORD CASE STUDIES WEST AFRICA CASE STUDIES PERMIAN / ANADARKO 
BASIN CASE STUDIES



1 As reported by Publisher’s online management system Ektron, for users who have visited the site to log in or manage their subscription since March–August 2011.

World Oil Online includes more than 28,000 active registrants1 across major integrated oil and gas 
companies, nationalized/state-owned oil companies, workover/drilling contractors, independents, 
consulting engineering firms and service companies. Companies that are registered to use World Oil Online 
include ExxonMobil, Saudi Aramco, BP, Petrobras, Shell, Chevron, Qatar Petroleum and many others.

Online Display Advertising
Homepage 
Three rotations available in each position.

run of site (ROS)
Maximize your impression count with ROS positions on World Oil Online. All ad positions should expect to 
receive between 15,000–25,000 impressions per month.

Channels
World Oil topics allow you to further target your marketing message by displaying your advertisements 
on articles and features within a certain area. 

Topics include:
• Deepwater	 • Exploration
• Offshore & Onshore	 • Production
• Drilling & Completions	 • Shale

online

Page Peel 
(800x600)

Leaderboard 
(728x90)

Skyscraper 
(160x600)

Full Banner 
(468x60)

MPU 
(300x250) Roadblock 

Homepage (one of 
three rotations) 2,600 2,210 2,025 1,560

Run of Site (ROS) 6,420 3,325 2,965 2,625

Channels

Deepwater 1,765 1,560 1,300 5,875

Offshore 2,340 1,560 1,480 6,760

Drilling & 
Completions 2,600 2,210 1,560 7,540

Exploration 1,700 1,500 1,250 5,650

Onshore 1,700 1,500 1,250 5,650

Production 1,700 1,500 1,250 5,650

Shale 1,765 1,560 1,300 5,875

Acceptable ad formats: gif, jpeg, swf (All pricing is Gross USD per month)

Leaderboard 
(728x90)

Page Peel

Wide Skyscraper 
(160x600)

MPU 
(300x250)

provides timely, interactive ways to 
connect with your clients and prospects
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online
E-newsletters
World Oil E-Newsletters
A cost-effective means of reaching key decision-makers and future leaders of the upstream oil and gas market.

World Oil Technology News Weekly 
Reaching more than 50,000 upstream professionals,1 the Technology News Weekly delivers the biggest developments in exploration, 
production, government and regulation news.

Deepwater Report 
Currently reaching more than 25,000 recipients,1 the Deepwater Report covers the offshore and deepwater industries, and contains detailed 
coverage of the new technologies, operation reports and company news in the deepwater industry.

Shale Energy Report 
Distributed to more than 25,000 individuals,1 the Shale Energy Report covers all of the latest developments in business, operations and 
regulations happening in the international shale market.

Frequency Circulation Leaderboard 
(728x90)

Skyscraper 
(160x600)

MPU #1 
(336x280)

MPU #2 
(336x280)

World Oil 
Technology News Weekly 50,0001 2,600 1,950 2,055 1,635

Deepwater report Monthly 25,0001 1,900 1,585 1,740 1,325

shale report Monthly 25,0001 1,900 1,585 1,740 1,325

E-newsletter advertisements must be in gif/jpeg format (All pricing is Gross USD per issue)

1 Publisher’s Statement: Data is supplied by Publisher’s internal system, EMS, monthly 
average of users reached, March–August 2011.



online
provides interactive programs to 
generate qualified leads through its 
online products
Webcasts
Webcasts are an engaging and measurable way to educate decision-makers about your company’s 
products and services, promote your brand and generate sales leads. Webcast sponsorships include a 
one-hour live stream and are promoted through several channels: print advertising, online advertising, 
e-newsletter sponsorships and targeted e-blasts. The recording of the live event is posted and archived 
on World Oil Online for 12 months and sponsors receive registrant details.

World Oil Editorial Webcast Series:
• February 2012: 2012 Forecast Presentation
• April 2012: Corrosion
• July 2012: Fracturing
• September 2012: Artificial Lift

Contextual Advertising
Contextual keywords target specific content and subject areas to align your message with related 
World Oil content. Article keywords can be hyperlinked to the web page of your choice, or more custom 
opportunities are available through mini-sites, videos and other forms of advertisements. Please contact 
your sales representative for contextual ad pricing. Contextual advertising is a uniquely effective way to 
reach your audience with relevant, timely messaging. 

White papers
Put your best technical literature forward and get targeted leads back. Your company’s technical 
literature or white papers appear on World Oil Online’s homepage for one month and are then archived 
for an entire year. 

Videos
Videos are posted on World Oil Online’s homepage for one month and then archived for an additional 
year. Registration pages can also be added to capture registrant contact information. 

World Oil Digital Edition
The World Oil Digital Edition has been requested by and is delivered to over 9,0001 subscribers each 
month. Digital edition sponsors appear exclusively across from the magazine cover and in the e-mail 
announcing that the digital edition is online. Advertisers can also utilize the  tools available to include 
a survey or an e-mail request box. Toolbar, banner, RSS feed, loading page and other sponsorships are 
also available.

Corporate Site License
A World Oil Site License is an effective way to provide your company access to leading technical content 
and industry data. World Oil provides unrivaled technical coverage and insight into industry trends, 
technology and innovations. Site license programs provide company-wide IP access to premium content, 
featuring daily news, searchable archives, industry data and statistics, unique handbooks and custom 
RSS feeds.

RigStar™—World Oil Offshore Rig Database
The RigStar™—World Oil Offshore Rig Database delivers detailed information for more than 1,050 
worldwide mobile offshore rigs and their equipment. Current contracts, locations, day rates and status 
are just a few of the more than 300 data points available that subscribers utilize for prospecting, planning 
and budgeting, RigStar users also receive Constellation–World Oil Offshore Report, a premium weekly 
e-newsletter covering the offshore rig market. Visit www.worldoil.com/rigstar to learn more and demo 
this powerful system.

1 BPA Worldwide, June 2011 Statement

Webcast–Exclusive 17,650

Webcast–MultiSponsor* 5,800*

White Papers 2,965

Videos 3,250

Registration Page 
addition to white paper 
or video

750

(All pricing is Gross USD per month) 
* Minimum of three, no more than five
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Target your audience directly with 
these World Oil Events 
World Oil organizes numerous conferences and events throughout the year, providing access to the latest technology 
and forecast information. In addition, through Gulf Publishing Company, we offer companies the opportunity 
to sponsor events customized to the needs of their clients. Managed by our expert events team, each event is 
promoted to an audience of more than 37,700 World Oil subscribers.1 For more information, call +1  (713) 520-4475 
or e-mail Events@GulfPub.com. For our latest listing of events, visit www.GulfPub.com/Events.

World Oil Awards
The annual World Oil Awards event recognizes and celebrates the industry’s best in 14 categories covering the entire 
spectrum of the upstream oil and gas industry. Innovative technologies, companies and individuals are nominated 
in categories ranging from drilling to intervention to recognizing the next generation of leaders in the petroleum 
industry. Companies are given four months to submit nominations for innovative ideas over the previous year. �  
� www.Awards.WorldOil.com
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Women’s Global Leadership Conference in Energy & Technology™
Hosted by both World Oil and Hydrocarbon Processing, the Women’s Global Leadership Conference in Energy & 
Technology™ is the largest women’s event in the industry, and the only one that focuses on discussing the industry’s 
key environmental, economic, professional development and human capital issues in one setting. Attendees leave 
the conference with an increased understanding of the full range of pertinent issues and an increased ability to 
be change agents in our industry. This conference continues to encourage the growth and leadership of women 
in the industry.� www.WGLNetwork.com

HPHT 
drilling and completions conference

World Oil High Pressure High Temperature Drilling and Completions Conference
In pursuit of reservoirs more than 15,000 feet below the earth’s surface in conditions with temperatures reaching 
beyond 350°F and unprecedented pressure levels, operators are confronted with unforeseen drilling and completion 
challenges. This conference offers attendees from operating companies and service companies a forum to discuss, 
share and learn about these types of drilling and completion conditions. � www.GulfPub.com/HPHT

technology conference

NERGYE TM

NERGY — DEVELOPINGE TM

SHALENERGYE TM

SHALENERGYE TM

World Oil ShaleEnergy™ technology Conference
With the discovery of numerous shale gas plays throughout the world over the last decade that have the potential 
to produce trillions of cubic feet of gas over the coming years, many industry professionals, leaders, academics 
and regulators have dubbed this abundant energy source the “world’s bridge fuel.” The World Oil ShaleEnergy™ 
Technology Conference series connects the public with up-to-the-minute information on the operations, regulations, 
technology and activity reports about the natural gas plays throughout the United States and Europe. �  
� www.GulfPub.com/ShaleEnergyConference 

Marketing in the Oilfield Conference
The Marketing in the Oilfield Conference provides an environment in which to learn new ideas and strategies in 
addition to numerous opportunities to network with fellow upstream and downstream marketing peers. This 
conference focuses on industry hot topics related to marketing, social media and communication issues, and it 
includes featured keynote experts and presentations relevant to the topic in focus. � www.GulfPub.com/MITO

1 BPA Worldwide, June 2011 Statement

online events



2012 rates & specs 

Issued September 1, 2011. Effective January 1, 2012. 

1. GENERAL RATE POLICY
If more or less space than specified is used within one year from the date of first insertion, the rate will be adjusted to the 
earned rate published here. All rates quoted are in US dollars.

2. COMMISSION & CASH DISCOUNT
a. Agency Commission: 15% of gross billing to recognized agencies on space, color, handling and backup charges. The 
Publisher reserves the right to hold the advertiser and/or its advertising agency jointly and severally liable for monies due 
and payable to the Publisher.
b. Cash Discount: 2% on net after Agency Commission, if paid within 15 days of the invoice date. All invoices are payable 
within 30 days. If the advertiser prepays the agency for scheduled advertising, the agency shall likewise make prepayment 
to the Publisher.

3. ISSUANCE & CLOSING
Published 12 times each year in three editions. Worldwide Edition provides coverage of the oil and gas industry throughout 
the world. International Edition goes only to subscribers outside the US and Canada. For rates for the North America 
edition, please contact the Publisher. The closing date for scheduling and printing material is the first of the month 
preceding the publication date (with the exception of the February issue, which closes on the 10th of the preceding 
month). Issued on the first of the month (except February on the 15th of the month).

4. GENERAL ADVERTISING RATES & SPACE UNITS
a. Frequency Rates: Number of insertions in a 12-month period determines frequency rate. Covers, each ad, each page of 
a spread and each page of preprinted inserts count as one insertion toward earning a frequency rate.
b. Schedule #67: Worldwide Edition Rates, US dollars

2012 FOUR-Color WORLDWIDE RATES	
	 1x	 3x	 6x	 9x	 12x	 18x	 24x	 36x

PG	 11,965	 11,655	 11,330	 11,075	 10,910	 10,735	 10,665	 10,570
2⁄3 PG	 9,480	 9,205	 8,990	 8,805	 8,700	 8,550	 8,500	 8,435
1⁄2 PG	 7,840	 7,635	 7,440	 7,340	 7,230	 7,145	 7,100	 7,055
1⁄2 PG ISL	 8,520	 8,305	 8,165	 8,005	 7,925	 7,820	 7,765	 7,735
1⁄3 PG	 4,730	 4,570	 4,480	 4,365	 4,295	 4,235	 4,200	 4,175
1⁄4 PG	 3,885	 3,750	 3,685	 3,605	 3,560	 3,485	 3,455	 3,440

2012 black-and-white worldwide Rates 	
	 1x	 3x	 6x	 9x	 12x	 18x	 24x	 36x

PG	 9,395	 9,085	 8,760	 8,500	 8,345	 8,170	 8,095	 8,000
2⁄3 PG	 6,910	 6,635	 6,425	 6,240	 6,130	 5,985	 5,935	 5,865
1⁄2 PG	 5,265	 5,075	 4,870	 4,770	 4,665	 4,580	 4,535	 4,480
1⁄2 PG ISL	 5,950	 5,740	 5,595	 5,440	 5,360	 5,250	 5,200	 5,170
1⁄3 PG	 3,765	 3,605	 3,515	 3,400	 3,330	 3,265	 3,240	 3,215
1⁄4 PG	 2,945	 2,810	 2,750	 2,670	 2,620	 2,550	 2,520	 2,505

b. Schedule #39:Outside US/Canada US dollars

2012 FOUR-Color OUTSIDE US/CANADA Rates 	
	 1x	 3x	 6x	 9x	 12x	 18x	 24x	 36x

PG	 8,455	 8,275	 8,085	 7,905	 7,790	 7,685	 7,625	 7,570
1⁄2 PG	 5,695	 5,590	 5,480	 5,380	 5,320	 5,260	 5,225	 5,195
1⁄2 PG ISL	 6,390	 6,295	 6,175	 6,060	 6,010	 5,945	 5,905	 5,870

2012 Black-and-White OUTSIDE US/CANADA rates 
	 1x	 3x	 6x	 9x	 12x	 18x	 24x	 36x

PG	 6,295	 6,155	 5,925	 5,740	 5,630	 5,520	 5,465	 5,400
1⁄2 PG	 3,530	 3,425	 3,315	 3,220	 3,155	 3,095	 3,065	 3,035
1⁄2 PG ISL	 4,230	 4,130	 4,010	 3,900	 3,845	 3,780	 3,745	 3,710
NOTE: 1/2 PG is the only fractional unit accepted in International Edition.

5. COLOR RATES (other than black) 
a. Standard, Process Colors or Matched Colors

2012 Black Plus 	 	 per PG or Fraction	  per Spread 
	 WW Ed. 	 Intl. Ed.	 WW Ed. 	 Intl. Ed.
1 process color	 950	 815	 1,315	 1,210
2 process colors	 1,645	 1,440	 2,385	 2,135
4/C process 	 2,565	 2,165	 3,825	 3,265
Matched colors (per color)	 1,060	 990	 1,525	 1,410

6. SPECIAL POSITION
Positioning: For any guaranteed special position, such as facing editorial, there is a $775 Worldwide Edition premium, 
when available.

7. COVER RATES (Non-cancelable)
a. Cover rates include 4/C process charges. Contact the Publisher for additional charges if any other color is used.
b. Frequency: Based on total number of full pages on contract.

2012 COVER RATES		  12 PGS	 24+ PGS
Second Cover	 12,565	 11,965
Third Cover	 12,020	 11,745
Fourth Cover	 12,565	 11,965
Special Section Covers: Contact the Publisher
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2 Page Spread

Full Page

1/2 Page Horizontal

1/4 Page

1/3 Page 
Square

1/3 Page
Vertical

1/2 Page
Vertical

2/3 Page
1/2 Page 

Island

Material submission details
All print advertisements for World Oil must be delivered by the material submission deadline for the relevant issue. 
1. Electronic File Submissions: 
	 a.	 From your Internet browser, go to http://ftp.gulfpub.com
	 b.	Enter the following user name and password: 	  
		  User: WOcustomer		 Password: (insert your e-mail address)
	 c.	 Click on Login.
	 d.	Click on the Upload button in the lower left corner of 	the browser window.
	 e.	 Click on Choose File in the Upload box that appears 	and navigate to your file.
	 f.	 Click on Upload.
	 g.	Once your file has uploaded, click on Logout in the 	upper right corner 	of the browser window.
	 h.	E-mail Cheryl.Willis@GulfPub.com with the name of 	the file.
2.	Shipping Instructions: 
	 Send space orders, insertion orders, 	correspondence and print materials to: Advertising, 	World Oil, 2 Greenway Plaza, Suite 1020, Houston, TX 77046.  
	 For pre-printed inserts, contact the Publisher for shipping 	instructions.

8. INSERTS
a. Standard Inserts: When furnished ready for binding, inserts take earned B&W rate plus a handling 
charge of $575.
b. Non-Standard Inserts: Contact the Publisher.

9. CLASSIFIED ADVERTISING
Available in Worldwide Edition only.
a.   Classified Display: $270 per column inch. Non-display: $25 per line, minimum four lines.
b. Consecutive Insertions: 10% discount on consecutive insertions.

10. ONLINE ADVERTISING
For current rates and information, please visit www.WorldOil.com or contact your local sales rep.

11. COMBINATION FREQUENCY RATES
Advertisers will receive the lowest frequency rate, based on the total advertising insertions during the 
contract period, when any combination of space is used in Gulf Publishing Company’s energy-related 
magazines, World Oil and/or Hydrocarbon Processing. One-quarter page is the minimum rate-holder 
space unit for earning combination frequency discounts.

12. PUBLISHER’S COPY PROTECTIVE CLAUSE
a. Advertisers and advertising agencies assume liability for all content of advertisements printed and for 
any claims arising therefrom made against the Publisher. The Publisher reserves the right to reject any 
advertising that does not conform to the publication’s standards.
b. The Publisher will repeat the latest advertisement for scheduled space when no new acceptable copy 
is furnished.
c. Contracts, except for cover or specified positions, may be discontinued by either party on 30 days’ 
notice before the closing date and by the Publisher without notice for non-payment of invoices. If more or 
less space is actually used within a year, the advertiser will pay for the space actually used at the earned 
rate as published herein.
d. Contracts for covers and special positions are non-cancelable, except for non-payment of invoices at 
the Publisher’s option.
e. Cancellations are accepted only before the closing date for reservations.
f. Should mechanical requirements warrant, the Publisher reserves the right to print advertisements 
scheduled in the International Editions in the Worldwide Edition.

MAGAZINE PRODUCTION Specifications
The procedure outlined below is designed to ensure the quick, accurate and simple delivery and production 
of your advertisements.
1. Trim Size: Overall trim size is 8.125 in. x 10.875 in. (210 mm x 280 mm).
2. Ad Page Dimensions:

 Unit	 Width	 Depth
 2-Page Spread, Bleed	 16.75 in.	 (425 mm)	 11.125 in.	 (285 mm)
 2-Page Spread, Gutter Bleed	 16.5 in.	 (420 mm) 	 10 in.	 (255 mm)
 1 Page Standard	 7 in.	 (180 mm)	 10 in.	 (255 mm)
 1 Page Bleed	 8.375 in.	 (215 mm)	 11.125 in.	 (285 mm)
 2⁄3 Page	 4.625 in.	 (120 mm)	 10 in.	 (255 mm)
 1⁄2 Page Horizontal	 7 in.	 (180 mm)	 4.872 in.	 (125 mm)
 1⁄2 Page Vertical	 3.375 in.	 (85 mm)	 10 in.	 (255 mm)
 1⁄2 Page Island	 4.625 in.	 (120 mm)	 7.5 in.	 (190 mm)
 1⁄3 Page Square	 4.625 in.	 (120 mm)	 4.875 in.	 (125 mm)
 1⁄3 Page Vertical	 2.25 in.	 (55 mm)	 10 in.	 (255 mm)
 1⁄4 Page	 3.375 in.	 (85 mm)	 4.875 in.	 (125 mm)

Fraction ads with bleeds are available; please contact our Advertising Production Department at  
+1 (713) 525-4633 for dimensions. NOTE: Ads scaled to other publications will be centered in the space 
nearest to size and proportion.

3. General Requirements:
Printing Process: Web offset full run; Computer-to-plate (CTP)
Binding Method: Perfect (jog to head)
Colors Available: Four-color process; matched colors
Color Rotation: Yellow, magenta, cyan, black
Recommended Line Screen: 133 lines maximum
Density of Tone: Two-color tones should not exceed SWOP density of 140%; second color not to exceed 
70%. Four-color solids should not exceed SWOP density of 260%.

4. Acceptable Digital Files: Preferred files are Adobe Acrobat PDFs (Press Optimized, 300 dpi, binary 
CMYK, all fonts embedded) or Flattened CMYK, TIFF files, 300 dpi at actual size. Other file types accepted 
are Adobe InDesign, Adobe Illustrator and Adobe Photoshop. Files should be submitted in CMYK format at 
300 dpi with all supporting graphic elements in CMYK format and all fonts used. Please do not submit files 
created in word-processing programs, MS PowerPoint, CorelDraw, MS Publisher, etc. Production charges 
will be incurred if files do not meet these acceptable digital file guidelines.

5.Proofs: Proof required on four-color ads. For one-color and two-color ads, laser proofs are acceptable 
with clearly marked color breaks.

6. Other Acceptable (but billable) Materials: Contact Publisher. 

7. Inserts: Contact Publisher for quantity, specifications and trim size.

We cannot guarantee printed quality or acceptability of materials that do not comply with these 
specifications. For color advertisements, a match proof printout is required to guarantee color accuracy. 
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World Oil is a division of Gulf Publishing Company, an international publishing and events business dedicated to the energy sector. Founded 
in 1916, Gulf Publishing Company produces and distributes leading trade journals, technical books, industry research, databases, software, 
publications, conferences and events designed for the needs of the energy industry. For more information, please visit www.GulfPub.com.
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